
 Dear FCC, 
Our family has found XM Satellite Radio provides a very compelling alternative 
to the typical noisy, obnoxious local stations that supposedly provide local 
news, traffic, and weather. I find that I'd rather just look outside than listen 
to all of the commercial jabber just to get the news and weather. XM Radio 
however, offers a smart alternative. Becuase they are supported by subscription 
rather than advertising they are focused on quality content and programming 
rather than ads first and content second. The consumer driven (rather than 
advertising driven) business model simply servers the consumer better and 
results in much higher-quality content. 
 
Please do not allow the traditional broadcast interests to interfere with the 
development of this consumer-friendly broadcasting business model. 
 
Over time, as the local stations all get absorbed into communications 
comgolmerates they have all become the same. All one has to do is watch or 
listen to the local news in any major city to see that the "news" is really just 
entertainment programming designed to bring in ad traffic. In a democratic 
society that needs real information to make informaed decisions this is 
catastrophic long term.  
 
Subscription media can be and is more informative and presents issues more 
honestly than ad driven media can afford to. Ad driven media must sensationalize 
to draw viewers, but that process doesn't produce high-quality news, weather, or 
content for the public, it just produces overly sensationalized, attention 
grabbing noise. 
 
Thank You, a concerned media consumer.  
 
 


